
Quintain Community Engagement Campaign 

Social media, Twitter & Narrative Mapping 

 

i) Twitter 

TTA recommends creating a social media plan for Quintain that features a Twitter account as part of its 
culture campaign in Woolwich (SE18). 
 
As the leading social media platform, Twitter is an effective tool for monitoring a target audience’s cultural 
attitudes and values as part of a culture-based campaign. Through an established presence on Twitter, 
Quintain can communicate directly with stakeholders including existing residents, commercial tenants, the 
local community and the media.  
 
This dialogue is valuable for research, feedback, relationship-building and responding to criticisms in real-
time, something that formal print and digital news cannot compete with. 
 
For Twitter to be effective, Quintain’s account must pursue consistent engagement with its followers and 
produce engaging content. 
 
To engage, the account must: 
 

 Pursue consistent engagement with followers at regular intervals, ideally on a daily basis 

 Use an informative, yet friendly tone to establish trust as a sector lead and reliable source of 

knowledge 

 Provide engaging content and informative content that offers genuine value to Quintain’s 

audience; referring to industry trends, current affairs and local landmarks when appropriate 

 Avoid projecting overt self-promotion, sales pitches, overly technical language or excessive plugging 

of press releases  

 
These methods are essential to growing and retaining a loyal following. Through genuine dialogue, Quintain 
can convert its followers in brand beacons, amplifying Quintain’s key messages to create a sustainable and 
efficient communications strategy that organically targets key stakeholders without incurring additional 
cost. 
 
To build a relevant audience, a Twitter account must: 
 

 Follow its followers 

 Actively target people key accounts to follow, including potential clients and influencers, 

stakeholders, competitors, sales agents, suppliers, industry experts and journalists 

 Circulate industry comments, interesting content and news stories from other relevant sources 

 Use popular or ‘trending’ topics to amplify messages to a larger audience, ensuring its tweets are 

relevant to these topics 

 

 

 

 

 



Twitter friendly promotional features 
 

 Creating conversations 
 

Using the above methods, Quintain can strategically increase its number of followers and in 
turn, increase the reach of its key messages.  

 
There are a number of levels of usage that Quintain can undertake: 

                                                                                                                                                                             
Option 1: Up to three original tweets per week                    
Option 2: Up to seven original tweets per week 
Option 3: Up to ten original tweets per week, plus strategic analysis of daily trending plus active 
management of followers and who to follow 

 
 ‘Twitter takeover’ 

 
Quintain could stage a ‘Twitter Takeover’ with a local celebrity, councillor or relevant member 
of a partner organisation (environmental agency or national trust). Followers would be able to 
ask the guest tweeter questions in real-time and receive answers instantaneously, creating a 
fun, interactive and informative session that drives the communication of positive and key 
messaging.  

 
 Regular features 

 
Quintain can publicise or review the Woolwich community’s most attractive and dynamic 
landmarks to create a genuine affiliation with the area and endear Quintain to local residents 
and journalists alike. 

 
 Videos 

 
Video content is a dynamic way to communicate Quintain proposals and demonstrate a keen 
interest in engaging with the community as part of the group’s plans in the Woolwich area 

 
Videos can be uploaded and embedded across several different platforms including Quintain’s 
website, Twitter, Facebook and YouTube. The versatility of video content appeals to different 
audiences and offers value for a video’s production costs.  

 
Videos concepts might include: 

 

 Interviewing key personnel on the design of the development  

 Revealing the progress of a site at its different stages through time-lapse videos 

 Highlighting individual milestones of the scheme’s progress of the scheme, including time 
capsule burials, topping out ceremonies, school visits and public engagement events  

 A slideshow of the CGIs and flythrough once complete 

 Filming a tour of the scheme with one of the knowledgeable guides 

 Profiling existing residents and commercial tenants case studies through a more dynamic 
medium than a press release, detailing their thoughts on the site 

 
Visual content has the added value of putting a human face to the developer, while 
demonstrating local commitment and site progress at the same time. 

 



 Infographics 
 

Infographics provide accessible snippets of knowledge that are shorter in length than eBooks, 
less time than creating videos, and more comprehensive than tweets. 

 
As unique and vibrant panels of information, infographics communicate key information 
including statistics through creative and cost effective visuals. 

 
Infographics complements the high tempo of data exchange in social media; enabling access to 
target audiences without infringing on stakeholder’s data plans or free time. 

 
Infographics are flexible in shape and design, allowing designers to combine key information 
with brand messages and detail including logos, typography and colour selections. 

 
 EBooks 

 
As original content, the eBook is free to share with target audiences who can download the 
document in its entirety by simply clicking a link.  

 
EBooks resolve a stakeholder’s demand for detailed information without incurring the large 
printing and distribution costs that come with creating press packs and paper brochures for a 
mass audience. 

 

ii) Narrative Mapping 

Narrative mapping is an integral part of any cultural campaign. Using dedicated analytics services to 

discover target audiences across news, digital media and social media, narrative mapping measures 

stakeholder conversations to understand and effectively engage with key influencers across the fast-

moving social media landscape. 

 

Compiling campaign mentions from blogs, forums, message boards, social media platforms including 

Twitter, Facebook and Instagram, and social bookmarking news sites including Pinterest and Reddit, 

narrative mapping allows real-time analysis of key demographics by geography, gender, sentiment and a 

wide array of other variables. 

Many narrative mapping services allow users to collect research across different language and time 

periods, using advanced syntax filters, translation capabilities and social media databases that date back as 

far as 2006 to provide clear and efficient feedback. 

 


