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Content Marketing: Inbound Strategy 
 
 
Social Marketing Services page: 
 
“A successful social media strategy is receptive to the demands of everyone involved. It offers a cost-
friendly means of reaching the client’s target audience; tailoring its content to the consumer’s 
interests using a social media platform’s most valuable qualities. From initial launch, a positive 
campaign must adapt and evolve its approach effectively based on analytical feedback.” 
 
 

 
 
Content-based Marketing, page contents: 
 
Fusion embraces a philosophy towards marketing that empowers the consumer. Contrary to broader, 
less attentive marketing strategies that overwhelm viewers with blatant self-promotion, content-
based marketing creates material geared to a target audience while embracing a business’ greatest 
strengths. Focussed on improving access to the business, our inbound approach to marketing 
provides consistent information designed to return a positive yield of consumer interest. 
 
Three cost-effective resources in content-based marketing’s approach to digital communication are 
eBooks, infographics and video content. These devices convert business acumen into tangible 
consumer interest, using experience and high-quality information to attract potential consumers. 
 
Our tools exploit the brightest features of social media platforms to create a direct and engaging 
interaction with the target audience. This dialogue stokes potential consumer interest in the 
provider’s message. Through genuine engagement with the material, content viewers are inspired to 
share the material with other like-minded social media users in their own networks. 
 
As added incentive, measuring the success of content-based marketing strategies is simple and 
effective. Using our knowledge of analytics, Fusion offers many different ways to interpret and 
present a researcher’s findings. This allows the client to react swiftly and accordingly to the results. 
 
Through careful planning and organised execution, our content-based approach to marketing 
promotes the healthiest relationship possible between a business and their target audience. 
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Social Media Content Marketing Venn Diagram: Why Content-based Marketing? 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
1 – CBM strategies are low-risk, high reward ventures for clients. Relative to the content’s potential 
reach and impact on a target audience, CBM tools including eBooks, infographics and video content 
are neither expensive nor time-consuming compared to other marketing activities (pay-per-click, 
banner, press or print). This ensures CBM does not discriminate based on a business’ size. Relying on 
the company’s existing assets of experience and knowledge to capture interest, CBM levels the 
playing field.  
 
2 – The quality of information communicated through CBM strategies allows viewers to directly 
interact with the material. Through genuine interest, viewers are encouraged to share the content in 
their own social circles of like-minded individuals. By forging strong relationships with the target 
community, the material and brand name behind it become ‘top of mind’ among potential 
consumers. 
 
3 – The range of formats applicable to CBM improves its exposure to interested parties across 
different media. EBooks, infographics and videos cater to each viewer’s personal preferences. Flexible 
content adapts to the personality and schedule of every potential consumer, offering a consistent 

AFFORDABLE ENGAGING 

FLEXIBLE 

1. Low risk, high reward. CBM is time 
and cost effective. 

2. High direct access, interaction 
and sharing potential. 

3. Diverse range of content 
formats: e-Books, infographics 

and video content. 

4. Value for effort,  
honing in on the target 

market 

5. Responsive to the 
business client’s needs. 

7. The definitive marketing campaign.  
An attentive and balanced approach that 

asks ‘who?’ Not ‘how many?’ 

6. Finely tailored to the 
target consumer. 
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output of material that sends the right message, at the right time, to the right people. 
 
4 – CBM strategies in social media are highly efficient, boasting the ability to filter general audiences 
down to a pool of viable potential consumers within a very short space of time. Valuable material 
migrates to the centre of a target audience’s social circles without significant effort from the business 
itself. 
 
5 – One of CBM’s greatest assets is its response to a business’ needs. Should the company’s service, 
policies or target market change, the business can adapt its marketing content without great effort or 
incurring financial cost. This allows the company to shift its direction quickly and efficiently for 
optimal results.  
 
6 –CBM’s informative material, diverse formats and distribution among like-minded potential 
consumers ensures content can be tailored to key target audiences. This unique ability guarantees a 
greater level of interest than less attentive marketing strategies provide. 
 
7 - A campaign that uses CBM’s affordable, engaging and flexible qualities represents the holy grail of 
marketing, providing quality over quantity. Top-flight engagement with the target audience through 
efficient strategy creates a genuine interest in the organisation, whilst providing a healthy return on 
investment. 
 
 
 

 
 

Specific Content Formats 
 
 
EBooks: 
 
Providing original and useful industry information for target audiences, eBooks are valuable tools at 
the forefront of inbound marketing.  
 
For a reader’s attention, an eBook anticipates, acknowledges and resolves their demand for 
information in byte-sized chunks of detail. For a minimal or no fee, this material cultivates interest 
and loyalty amongst consumers; converting professional insight into credible reputation within the 
industry. These benefits can make the difference between casual interest and tangible business for a 
client. 
 
Without the formal conventions of publishing or barefaced promotion, the eBook is free to share the 
valuable information a target audience desires through innovative formatting. This approach is 
supported by a liberal selection of voice, tone and perspective, at the writer’s discretion, in their 
efforts to genuinely to connect with the reader. 
 
The narrative in Fusion’s content-based marketing also offers insight into a company’s identity. Our 
eBook guides reveal how a company conducts business without detracting from the feature’s key 
message. Alternatively, content-based marketing methods can allow an organisation to move away 
from a well-renowned philosophy to provide a fresh perspective of events based on experienced 
business acumen. 
 
At Fusion, we believe the potential to engage viewers through practical and dynamic content mirrors 
genuine conversation. This beneficial relationship underpins our approach to content-based 
marketing. 
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Infographics: 
 
At Fusion we believe infographics, typically single panels of information, bring a hybrid of eBook and 
video content benefits to inbound content-based marketing. Through enlightening data and creative 
image-based visuals, infographics provide accessible snippets of knowledge, shorter in length than 
eBooks, but more comprehensive and rewarding than ‘tweets’. 
 
Infographics offer a cost-effective means of sharing research-based results in a succinct, yet engaging, 
format. This presentation complements the high tempo of data exchange in social media; allowing 
prime access for target audiences. 
 
Like eBooks and video content, infographics are flexible in shape and design, depending on the 
context in which they’re applied.  
 
 
 

 
 
 
Video content: 
 
As a multimedia platform, video content has audio-visual capabilities. This content-based marketing 
device can communicate accurate data and abstract messages using dynamic features including 
motion graphics. 
 
In addition to conveying specific information through film, video marketing can be embedded with 
key terms that improve a video’s accessibility in search-engine filters. In harmony with the inbound 
marketing premise of ‘being discovered,’ we believe the direct and indirect benefits of video content 
are evidence of its depth as a marketing device. 

 
Video marketing’s ability to communicate large quantities of information within a short period of time 
allows content to develop rapidly. By considering a topic, its obstacles and how to resolve any 
adversity, this familiar story model combines with an innovative format under Fusion’s watch to offer 
a vibrant approach to inbound marketing that retains a target viewer’s interest. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


