
PRESS NOTICE: NORTHBANK BUSINESSES UNITE TO IMPROVE NEW DISTRICT 

 

 

 

     Businesses along London’s Northbank between Aldwych and Trafalgar Square and encompassing 

it’s most famous street The Strand, have united to form a new alliance to drive further investment into 

the area and emulate the success of London’s South Bank. 

  

     As part of the strategy to give this prime part of central London its own identity, a new Business 

Improvement District (BID) has been created. Northbank BID is supported by 280 local businesses 

with a brief to maximise the area’s full potential.  

 

Some of the London most famous landmarks in Northbank include The National Gallery, Somerset 

House, The Savoy theatre and the Royal Courts of Justice. Around 45 million people pass through the 

area each year. 

 

Ruth Duston, executive director of the Northbank BID, commented: “The Northbank is a lynch-pin for 

London’s prosperous history. Londoners and tourists can see how vibrant the South Bank has 

become and we believe more can be done to drive inward investment, spend and footfall to the area.” 

 

A team of street guides, new pedestrian areas and upgrades to Villiers Street, Embankment Place, 

Embankment and Temple underground stations are some of Northbank’s newest additions, funded by 

the BID as part of an £8 million four-year planned improvement of the area. 

 

Wider objectives include improving the security and cleanliness of the area, supporting pedestrians at 

main junctions, fitting improved signage and working with the small business community to promote a 

better trading environment.  

 

In exchange, the Northbank BID hopes to facilitate local benefits for residents and local employees, 

encourage greater footfall in the area and retain a larger fraction of the 15 million unique tourists who 

visit the city each year. 

 

Funding for the Northbank BID comes via a 1 percent levy on business rates, with a cap in place for 

the biggest businesses. 

 


